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Against the Background of Digital Transformation: Research on Practical Paths of New
Media Marketing for Rural Tourism in Zhujiayu

Xiaokun LI' ;\Wanyong JIANG'", Huijun HU? , Yujiao SUN!

1.Business School, Qilu Institute ofTechnology,_]inan 250200, Shana'ong, China 2.School ofEconomics and Management,
Nanchong Vocational College of Science and Technology, 637200

Abstract Against the backdrop of rural revitalization and the digital economy, new media marketing has
become a core engine for upgrading tourism in ancient villages. Taking Zhujiayu —the only village in Shan-
dong Province that is both a “China Famous Historical and Cultural Village” and a national 4A-level tourist
attraction —as a case study, this paper analyzes the dilemmas in its new media marketing, including homog-
enized content, insufhcient technological application, and low trafhc conversion efhiciency, and reveals the
underlying causes such as cognitive biases, capacity shortcomings, and institutional deficiencies. It constructs
an integrated “five-in-one” pathway of cognitive upgrading, channel innovation, in-depth content devel-
opment, capacity building, and mechanism improvement, and proposes strategies such as fostering a digital
marketing mindset and optimizing resource allocation, building a multi-platform communication matrix, and
deeply tapping cultural IP. The findings show that this pathway can break through the dilemma of rigid
tourist sources, attract younger visitor groups, and promote more efficient traffic conversion, thereby provid-
ing a practical paradigm for the positive interaction between culture and tourism in ancient villages and for
the high-quality development of rural tourism.

keywords new media marketing; zhujiayu; digital transformation; rural tourism; practical paths
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